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 Overview of current promotional strategies
 2021 promotional activities and performance
 Next Steps

Outline
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Maryland Quality Reporting-Homepage

 16,697 users
 37,041 page views
 63.7% of users are female
 Consumers ages 25-34 or 35-44 

represent 39.4% of our website traffic. 

* Data as of January 5, 2022

URL: https://healthcarequality.mhcc.maryland.gov
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https://healthcarequality.mhcc.maryland.gov/
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Current Promotional Strategies
 Paid Advertising Campaigns 

 Maryland Public Television*

 Social Media 
 Facebook
 LinkedIn
 Nextdoor*
 Twitter

 Guest Blogs
 Long Term Care Planning Toolkit*
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 Stakeholder collaborations
 AARP Maryland*
 Maryland 211*
 Baltimore County Libraries*

 Distribute promotional toolkits 
to stakeholders

 Staff Presentations
 Targeted promotional campaigns 

(e.g., Hospice disparities)

* Indicates new promotional activities 
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Maryland Public Television
 Maryland Public Television

 Radio Ads
 Digital (e.g., Pandora, Sirius 

XM…etc.).

 Traditional Radio

 Print Ads

 Social Media Ads

 Television Ads
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Maryland Public Television CONTINUED

 30 second media clip
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https://www.dropbox.com/s/3qazqxyty07ejuk/MHCC%2030%20Sec.%20RE-CUT%20%28R2%29.mov?dl=0
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Long Term Care Planning Toolkit

 HB599 required MHCC to 
create a Long-Term Care 
Planning Guide for 
Maryland residents.
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Long Term Care Planning Guide

 Downloadable and printable

 Available in Spanish 
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Long Term Care Toolkit
Includes a Spanish and English 
language guide to aid consumers in 
navigating the long-term care 
planning process.  

Guides
Short, printable documents with 
information about long term care 
issues.

 Assisted Living Options

 Assistance Programs resource Sheets

 Hospice Fact Sheet

 Home and Community Resources Guide

 Home Health Fact Sheet

 Nursing Home Fact Sheet

Advance Directives
Includes a fact sheet and a link to 
My Directives so that users can 
immediately begin planning. 

Long Term Care Planning Toolkit CONTINUED
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Printable checklists to help users 
choose a nursing home, hospice, 
assisted living facility, or home 
health agency.  

Checklists
Financial planning calculator to 
allow consumers to view cost 
associated with long term care. 

Financial Planning Calculator
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Social Media
Sample MHCC Social Network Posts External Organization’s Mentions
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AARP Maryland
 One guest blog

 Future Collaborations:
 Townhall presentation

 Collaborate on social media

 Participate in monthly volunteer calls

 Add Maryland Quality Reporting website as 
a resource in the AARP Prepare to Care 
Guide
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County Libraries
 Joint presentation with staff in the 

Center for Health Information and 
Technology to 20+ librarians.

 Future Collaborations:
 Expand to more library systems

 Share print materials brochure (e.g., 
hospice brochure and infographic)
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Hospice Disparities
 Created a brochure and 

infographic

 Promotion
 Shared the hospice brochure with 

8 county library systems

 Distributed brochure to hospital 
discharge planners 

 Maintenance
 Updated the infographic to 

continue sharing

 Next Steps
 Update brochure 
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Nextdoor
 Three posts

 93,347 impressions
 272 votes

 29 users referred to the site
* Data as of January 5, 2022
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Maryland 211
 MHCC staff provided updated content to the 

Maryland 211 website. 
 29  users referred to the site

* Data as of January 5, 2022
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Next Steps
 Launch pending campaigns

 Maryland Public Television

 Explore potential new partnerships
 Good Day Maryland 

 Maryland Department of Transportation

 Community outreach
 Barbershop and hair salons 

 Health fairs (e.g., Senior Expo: The Power of 
Aging )

 Expand reach on social media 
platforms

 Expand existing partnerships
 AARP

 County libraries

 Hospital discharge planners and social 
workers
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How Can You Help?
1. Find, like/follow and 

share our social media 
pages/posts.

2. Give a poster to your 
local restaurant, 
barbershop or hair 
salon, mailing center.

3. Tell family, friends and 
colleagues. 
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